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The Wyoming State Liquor Association finished  
another successful legislative session with the     

demise of some serious issues that took us head on, 
while working to pass a bill to loosen up the restric-
tions on retail sales in Wyoming bars and package 
liquor stores.

The WSLA worked successfully to stop two alcohol 
tax increases, two liquor license increases, a minimum 
wage and tip credit minimum wage increase and a 
state-wide smoking ban that would have included all 
businesses including bars and clubs.

We also supported a bill that allows for new retail 
items to be sold in dispensing rooms…bars, clubs, 
and package liquor stores…that had been banned 
before. SF 12 (Dispensing rooms – products sold) 
- sponsored by Senator Ray Peterson (R – Cowley) 
and co-sponsored by Representative Owen Petersen 
(R – Mountain View) – will allow limited non-alcohol 
retail sales in Wyoming liquor retail establishments.  
SF 12 allows sales of t-shirts with the business name, 
pool and dart supplies and magazines and periodicals 
(including adult material).  

The bill was partially motivated by several Wyoming 
liquor stores that wanted to move adult periodicals 
in the package liquor store to restrict the access for 
minors to the material. Unfortunately, although a 
laudable move, it was illegal in Wyoming. The bill 

was also written to reflect retail items that retailers have 
often sold (illegally, unfortunately) in their bars and 
clubs, hence the addition of t-shirts and pool and 
dart supplies. 

The bill was not without controversy with concern 
on the behalf of a few Representatives that adult 
material would be more widely sold in Wyoming 
with the passage of SF 12. Because of that concern, 
“Magazines and periodicals” was removed in House 
Minerals Committee. It took a lot of work on behalf 
of the WSLA and our allies in the cause, the Wyoming 
Petroleum Marketers Association, and the bill spon-
sors, to convince those legislators that we would have 
more control over that material in an age-restricted 
area. Representative Jack Landon (R – Sheridan) and 
Representative Mike Madden (R – Buffalo) proposed 
a successful amendment to re-insert “newspapers, 
magazines and periodicals” on 2nd Reading.  SF 12 
passed House 3rd Reading 58 – 2, has been signed by 
the Governor and will be effective July 1, 2008.  

Two bills that would have increased the alcohol tax 
in Wyoming were HB 2 (Alcohol taxes to treat 
substance abuse) which would have increased the 
Wyoming malt beverage tax over nine times and also 
earmarked all the profits from the Wyoming Liquor 
Division markup on sales (almost $10 million) that 
currently goes to the General Fund.

Alcohol Taxes, Minimum Wage Increases 
and Smoking Bans Bite the Dust in ‘08

Senator Ray Peterson (R – Cowley), right, the primary sponsor of Senate File 12 (Dispensing rooms- products 
sold) with WSLA Executive Director Mike Moser during one of the few quiet moments of the 2008 Session
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HB 140 (Optional alcoholic beverage tax) -- would have created 
a local option to increase the excise tax on alcohol for the funding 
of local alcohol abuse treatment of prevention programs. HB 140 
could have increased the malt beverage tax by 12 times and the 
alcohol and wine tax by an average of 3 times. Both bills, HB 2 and 
HB 140, died without House Introduction.  Much credit goes to 
the WSLA members that contacted their legislators to oppose these 
two tax increases.

Two attempts to increase the number of “Bar and grill” liquor 
licenses also went down in flames. SF 20 (Bar and grill liquor 
license) - would have changed the formula for the number of 
“bar and grill” liquor licenses allowed by Wyoming municipalities. 
Not only would it change the formula agreed upon two years ago, 
but it would allow up to 12 bar and grill licenses to be issued in a 
“downtown development district”. HB 165 (Bar and grill licenses 
– downtown revitalization) would have allowed cities and towns 
with a “downtown development district” to receive an additional 
4 bar and grill liquor licenses. In the face of WSLA opposition, SF 
20 was killed on introduction and HB 165 was withdrawn.

In what seems like a repeat of every session, another state-wide 
smoking ban was proposed. HB 87 (Smoke free – enclosed 
public places) – would have banned smoking in public places 
and Wyoming businesses statewide including bars, clubs and 
restaurants. The WSLA believes that the decision to go smoke-free 
should be the choice of the business or the consumer, or at the 
very least the city or town, but certainly not a state mandate. HB 
87 was killed on House Introduction.

The last bill on the WSLA “hit list” was a bill that would have 
increased the minimum wage in Wyoming to $7.25 by 2009 and 
would have increased the tip credit minimum wage for all tipped 
employees from $2.13 to $3.50 per hour. HB 166 (Minimum 
wage) died on House General File.

However successful the 2008 session was, we can be fairly certain 
that all of these bills will be back, in one form or another, in 2009. 
The assault on the liquor industry never lets up; we can only be 
certain that through the WSLA we will continue to be successful to 
fight back bills that could spell disaster for many of us while work-
ing to pass legislation to keep the responsible sale and consumption 
of alcohol in Wyoming profitable. State and national legislation is, 
and will remain, the biggest threat to the success or survival of your 
business. ]

A number of US states are considering legislation to lower the 
legal drinking age from the current standard of 21 - if only to 

allow troops home from Iraq to drink.

The move would defy a generation of federal law and public 
opinion in America which is strongly opposed to lowering the 
drinking age. In 1984, Congress set a uniform legal drinking age 
of 21, threatening to cut highway funding to states which did not 
comply.  States considering changing drinking ages face losing 
as much as 10 percent of federal highway funding because of the 
1984 Uniform Drinking Age Act, which threatens to pull funding 
if states lower legal drinking ages below 21.

Despite the risk of penalties, however, seven US states are exploring 
lowering the drinking age - partly for under-age Iraq war vets and more 
broadly in recognition that teenagers are going to drink anyway.

“If you can take a shot on the battlefield you ought to be able to 
take a shot of beer legally,” Fletcher Smith, who has sponsored 
legislation to lower the drinking age in South Carolina, told reporters.

Kentucky state Representative David Floyd, R-Bardstown, who 
said he thinks the legal drinking age should be 18, said that 
military personnel exhibit their ability to handle alcohol-drinking 
responsibilities while serving their country.

Kentucky, Wisconsin, and South Carolina have introduced legisla-
tion to lower the drinking age for troops to 18.  Four other states 
- Missouri, South Dakota, Minnesota, and most recently 
Vermont - would extend the privilege to the general population. 
However, South Dakota would only allow 18-20 year olds to buy 
low alcohol beer.

Nor is the move to decrease the drinking age limited to those states.  
In May, Boulder, Colorado Police Chief Mark Beckner advocated 
a lower legal drinking age on national TV, a move that’s drawing 
both support and abuse from University of Colorado officials, 
students, community leaders and lawmakers.  “I believe we should 
consider returning the legal drinking age to 18,” Beckner said, “and 
then spend our resources on programs to reduce abuse of alcohol 
and the effects it has on behavior.”

The movement has been building nationally as well. John 
McCardell, president emeritus of Middlebury College in Vermont 
and a professor of history, says that lowering the drinking age is 
a way to lower the incidence of illness, mayhem and death from 
alcohol abuse by young people. His group, Choose Responsibility 
( www.chooseresponsibility.org/ ), is working nationally to raise 
awareness on the issue.

McCardell says alcohol is and always will be “a reality in the lives 
of 18-, 19- and 20-year-olds.” Studies indicate that the number of 
college students who drink is slightly smaller than it was 10 years 
ago, largely because of increased interest in healthful living. But 
in the majority who choose to drink, there have been increases of 
“binge drinking” and other excesses. ]

Seven States 
Consider Lowering 
Legal Drinking Age

continued from cover

From left to right, Representative Jack Landon (R – Sheridan), the 
Chairman of the House Labor Committee and who sponsored a favorable 
amendment to Senate File 12 on 2nd Reading, WSLA’s Mike Moser, and 
Representative Owen Petersen (R – Mountain View), the House sponsor 

of Senate File 12 who worked tirelessly to keep the bill intact.
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The Wyoming State Liquor Association is nearing the end of 
another successful year, looking to exceed our goal (again!) of 

1,750 trained in the year ending June 30, 2008 and approximately 
9,000 people in six years of operation.

The WSLA utilized trainers around Wyoming to teach these classes 
throughout Wyoming, utilizing the TIPS (Training for Intervention 
Procedures) program. These classes are provided free-of-charge to 
Wyoming retailers through the Wyoming State Liquor Association 
(WSLA) with funding and support from the Wyoming Department 
of Revenue Liquor Division (WLD). Although the majority of the 
classes focused on On and Off-Premise establishments, the WSLA 
and the WLD have also established relationships utilizing the TIPS 
University Program with the University of Wyoming as well as a 
number of special events (such as Cheyenne Frontier Days, Laramie 
Jubilee Days, and the Hill Climb in Jackson) training  
servers with the TIPS Concessions program.

The Wyoming State Liquor Association has been pro-active in 
offering alcohol server training for several decades.  Starting with 
the TAM program in the 80’s and 90’s, the WSLA took a new 
direction in 1997 when the WSLA adopted the TIPS program. In 
2000 – 2002, the WSLA successfully completed several years of 
training the TIPS program free to Wyoming retailers from grants 
received from the Wyoming Department of Health and Department 
of Transportation. Then, unfortunately, the funding ran out…and 
so did the program.

In 2003, the WSLA successfully supported a House Bill 260, 
sponsored by Representatives Dave Edwards (R – Douglas), 
Representative Chris Boswell (D – Green River) and Senator Cale 
Case (R – Lander) that established a state-wide alcohol server 
training program. HB 260 gave the authority to the Wyoming

WSLA Alcohol Training Program… 
9,000 trained and still going strong!

The women of the Rock Springs TIPS class at the 
Outlaw on April 24, 2008 say “hello” to the WSLA

continued on page 4
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By	Mike	Reid,	President

“Every man owes a part of his time and money to the business industry 
in which he is engaged. No man has the moral right to withhold his 
support from an organization that is striving to improve conditions 
within his sphere.” - Theodore Roosevelt

Welcome to the new Wyoming State Liquor Association         
newsletter!  You will notice new ads, more articles and        

hopefully lots of useful information.

This newsletter goes to approximately 1,300 Wyoming retailers, beer 
wholesalers and liquor reps whether members of the WSLA or not.  
Like our free alcohol server training program, we feel a responsibility 
to work with the entire industry.  And even though hundreds of you 
are members of the WSLA, there are hundreds who are not; and al-
though you are receiving this newsletter, there is so much more that 
you are missing out on.

That being said, I find it a little saddening that many in our industry 
choose not to be members.  Often it is the “they’re going to do it any-
way” mentality; sometimes it is the resistance to joining anything; and 
sometimes it’s all about the money.

WSLA membership is one of the most important decisions we can 
make as businesses. We are an industry that is often under fire and 
always under scrutiny. We are an industry that many would like to see 
out of business. And we are an industry that can literally be legislated 
or regulated out of existence if we let down our guard.

It is only by coming together through the strength of the WSLA that we 
can continue to do business and profit. Likely, you can’t afford as an in-
dividual to hire someone to watch regulations or legislation; or you can’t 
afford a lobbyist to work year-round in committee meetings, substance 
abuse and drunk driving coalitions, or during the Legislative Session. 
You probably can’t afford a consultant to help find lower cost benefits 
on insurance or credit card and payroll processing. And you sure can’t 
afford to have a website, newsletter, bulletins and resources to give you 
the necessary information to be successful in the liquor industry.

But together we can. And we do. If you are not a member of the 
WSLA, I strongly urge you to join. The greater our numbers, the 
greater our clout and presence…and the less likely those that would 
prefer you not remain in business and profit will not take our 
businesses away from us.

WSLA Allied Sponsors are a vital part of our organization. Take a 
look at the list of Allied Sponsors and the ads in the newsletter. Those 
businesses and companies have made a commitment of support to the 
Wyoming liquor industry, and I strongly encourage you to make a 
commitment to support them. Even though the interests of the diverse 
areas of our industry may be sometimes different, our goal is the same: 
To profit and succeed in the responsible sale of alcoholic beverages and 
other products. Support those that support us, and we all win.

Thanks for being a part of our great industry; we supply thousands of 
jobs and millions of tax dollars to our state and our country, and it is 
through our joint efforts that we will continue to make being a liquor 
retailer or wholesaler a wonderful choice…in a wonderful state. ]

President’s Corner

Mike Reid, the President of the Wyoming State 
Liquor Association and owner of Poplar Wine 
and Spirits, Casper

continued from page 3

Department of Revenue Liquor Division to adopt rules to regulate 
and monitor Alcohol Server Training. These rules also set up a 
funding stream from the Liquor Division for free server training for 
Wyoming retailers. The WSLA currently contracts with the Liquor 
Division to administer the program.

The program benefits many segments in Wyoming in different 
ways. It means savings for Wyoming retailers on training, insurance 
costs and their bottom line and prevents alcohol related problems 
from happening. The efforts of the WSLA and the Liquor Division 
also help stop underage drinking and increases the awareness of the 
integral part that retailers play in the safe and responsible consump-
tion of alcohol.  And increased vigilance on our part mean less 
problems for law enforcement and our communities.

The WSLA Alcohol Training Program is widely recognized 
nationally as a “poster child” example of private industry working 
with state and local agencies and officials to keep alcohol related 
problems from occurring, while still maintaining a profitable and 
successful future for those of us in the liquor industry. As more and 
more individuals recognize the value of the training, we find the 
demand for the classes increasing…which is a good sign for all of us.

The 2008-2009 program will start July 1, 2009…look for a class 
coming near you! If you want to find out when the next TIPS 
class is coming to your town, watch for the mailer sent out by the 
WSLA or the WLD or check the WSLA website wyoliquor.org for 
upcoming classes. If you have any more questions, please contact 
the WSLA office. ]

2nd Annual Sheridan County Liquor 
Dealers Association Trapshoot 
College Scholarship Fundraiser 

Saturday August 23, 2008
Sheridan County Sportsman’s Gun Club

	 5	person	teams	•	Registration	deadline:	11:00	a.m.
Competitions	Begins	at	Noon

$65	Registration	fee	includes	steak	dinner	by Catering 
by R.P. and	two	drink	tickets.	Additional	dinner	tickets	

are	available	in	advance	for	your	guests	at	$20	each.

All Proceeds Fund Scholarships 
for Sheridan County Students

Sponsored by: 
Big	Horn	Beverage,	Budweiser,	Pendleton	

Canadian	Whisky,	Sheridan	County	Sportsman’s	
Association,	Sheridan	County	Liquor	Dealers’	Association.

Contact:
Debbie or Jody at The Crazy Woman Saloon - 307.655.2220

Carol at Star Liquor - 307.674.7419
Connie at the OK Corral - 307.672.2677
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Around the State with Moser

When I first heard about bars being offered $50 to put drunk 
driving warnings above their urinals, I thought some of 

our members have been imbibing a bit early. Wrong. The Wyoming 
Department of Health is funding an ad company to travel around 
Wyoming offering retailers to put signage in different spots around 
their businesses as part of their “social marketing” campaign. This 
is similar to the signage we have seen above gas pumps purveying 
the evils of chewing tobacco and second hand smoke, which the gas    
stations receive state money to do.

Most of the advertising is OK, but the program is strictly voluntary. 
Whether you agree or disagree that responsible drinking signs over 
urinals (and other places in on and off-premise establishments) is 
a wise use of taxpayer money, it is your option whether to put the 
material up or not. Some of these salespeople are claiming that they 
are with the State of Wyoming; they most assuredly are not. They 
work for an advertising agency paid for by the State. So don’t feel you 
have to put them up, because you don’t; and if you want to pick and 
choose the material you want to use (if any) you certainly can.

The WSLA administers the alcohol server training program in 
Wyoming with the TIPS program, but it doesn’t mean we like 
municipalities shoving that training down our throat.  Torrington 
became the second city in Wyoming to require server training for 
all employees after 90 days of employment (Cheyenne adopted it in 
2005). Instead of encouraging retailers to send their employees to 
the training, it seems like Torrington has decided that it is preferable 
to ram it down their throat. Small thanks, I guess, since we in the 
liquor industry brought server training to Wyoming…without 
anyone forcing us to.

Why do we oppose mandatory server training? Several reasons: It 
is greatly preferable to work with retailers to train their people than 
threatening them if they don’t…it’s a lot better to use a carrot than a 
baseball bat. Second, people that are trained mandatorily react differ-
ently to the training…how many of you remember the questions on 
the driver’s license exam after you took it? Also, we are creating a “lit-
eracy requirement” for alcohol servers that require them to be com-
pletely literate in English so they can pass a 40 question nationally 
certified test…which, I like to point out, is a higher literacy threshold 
than many other jobs, including some elected offices!  If someone 
can’t read or write well, or English isn’t their native language, we 
essentially prohibit them from working in our industry. Lastly, I feel 
it’s wrong to use a program that retailers brought to Wyoming, set up 
a state program with the Wyoming Liquor Division, and train 2,000 
people a year with, to beat them with it. So much for gratitude.

Why have so many Wyoming municipalities considered and/or 
adopted extreme ordinances against Wyoming liquor businesses 
over the last couple years? Well, it could be networking with other 
states, or it could be research. But one of the primary movers 

behind these new ordinances you can see yourself at www.wfli.org/
...the Wyoming First Ladies Initiative (WFLI). Look at the far right 
bar under “Model Ordinances to Reduce the Supply of Alcohol to 
Youth Under Age 21”…or check out the center of the website that 
advertises a Wyoming Department of Health publication called 
“Wyoming Residents Voice Their Opinions about Alcohol Issues 
in Wyoming”…check out the whole thing if you want.

Throughout the WFLI website, you will find proposals and ideas on 
issues such as higher liquor and beer taxes, dram shop liability laws 
(which is what making serving intoxicated people illegal would do), 
sobriety checkpoints, restrictions on alcohol advertising, mandatory 
server training, eliminating happy hours, restricting the sale of some
types of alcohol and banning drive up liquor windows. We are even 
treated to quotes from participants such as, “Alcohol is a drug that is 
just as addictive as heroin.” Yikes.

There haven’t been any credible studies that have shown that many of 
these issues do anything to help curb underage drinking, but plenty 
of evidence that show that some of them do curb legal and respon-
sible consumers.  I have known Wyoming’s First Lady for years, and 
think very highly of her, and know that the WFLI is fuelled by good 
intentions.  However, many other groups that are receiving money 
from your tax dollars are doing the entire issue of curbing underage 
drinking an injustice by pushing anti-business measures that fill a 
social agenda instead of fixing a problem. 

City smoking bans in Wyoming have been slowing considerably; 
the only recent change was Afton, who went with a smoking re-
striction that exempts adult establishments like bars and clubs. 
That means the last three smoking restrictions that have been enacted 
by local government…Rock Springs, Green River and Afton have all 
had exemptions for bars, clubs and taverns that only allow adults.

The smoking ban landslide prophesied by the anti-smoking advocates 
who pushed full smoking bans for all businesses have not come to 
pass. Evanston had the last full ban passed in 2006, and since then, 
no Wyoming municipalities have chosen to move to that more 
extreme measure. That leaves Laramie (2005) and Cheyenne (2006) 
and Evanston as the only communities to enact a full smoking ban 
in the last three years.

As I mentioned in the Fall 2007 newsletter, businesses that allow 
kids are voluntarily instituting a smoke-free environment. Well over 
¾ of Wyoming restaurants are now smoke-free, and that number 
is increasing every day.  Many bars have chosen this option as well,
without the government forcing them too. Let’s hope private busi-
nesses and individuals will still be left to make that choice without 
more mandates.

Alcohol and tobacco stings are called that for a reason; like 
a real sting, they hurt. However, as I like to say, stings are like 
the Wyoming wind...it may stink, but you have to learn to live 
with it. Wyoming retailers have been improving in their performance 
when stings are done, but every once in while we hear of a round of 
“compliance checks” (that’s what the cops call ‘em) where retailers 
fail in droves.  For the sake of our future, please make sure your 
employees stay vigilant on carding…it’s not just their fine, it’s 
your business. ] 

By	Mike	Moser,	Executive	Director,	Wyoming	State	Liquor	Association

WSLA Executive Director Mike 
Moser with Representative Lisa 
Shepperson (R – Casper), a great 
ally of Wyoming business and 
who spoke against a state-wide 
smoking mandate, during the 
2008 Legislative Session
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We’re not medical doctors at the Wyoming State Liquor Association, but 
we’re more than happy to send you medical advice; especially when it’s 

something most of us enjoy doing anyway!

Many of the keys to long life and good health are well known already…
anywhere from a half hour to an hour of moderate exercise, get a good night 
sleep, and…knock back an alcoholic beverage or two.

That’s right. It is well documented that a couple of our favorite tasty adult 
beverages (most studies define moderation as one a day for women, up to two 
for men) have potential heart benefits. But researchers in Denmark decided to 
look further. Could drinking alcohol have a benefit similar to that of exercise?

“If you don’t want to exercise too much,” asks Dr. Morten Gronbaek, epidemi-
ologist with Denmark’s National Institute of Public Health, “can you trade it 
for one to two drinks per day and be fine?” A study Gronbaek and colleagues 
just published in the European Heart Journal suggests the answer just may be 
yes.  It’s just the kind of study we dream of.

How does it work? First, alcohol and exercise affect your heart health in 
similar ways. “They help increase good cholesterol, or HDL [high-density 
lipoproteins], and clean the circulatory system’s pipes,” says Dr. Arthur Klatsky, 
a cardiologist and researcher at Kaiser Permanente Northern California. “HDL 
helps remove fatty deposits, created by bad cholesterol, or LDL [low-density 
lipoproteins], from blood-vessel walls. The higher the HDL, the less likely 
vascular disease becomes. The lower the HDL, the more likely.”

Gronbaek and his team surveyed 12,000 people over a 20-year period. 
They found that exercise and drinking alcohol each had an independent 
beneficial effect on the heart and a compounded effect when practiced 
together. The investigators got even greater insight when they separated the 
study participants into four categories.

People who don’t drink at all and don’t exercise had the highest risk of heart 
disease. People who drink moderately and exercise had a 50% lower risk. 
Teetotaling exercisers had a 30% decreased risk, as did moderately drinking 
couch potatoes. “There’s an additional protective effect to doing both,” says 
Gronbaek. “That’s the new finding.”

This study is just a part of a growing body of research that makes a drink or 
two look more like a health tonic than a vice. There is evidence that alcohol in 
combination with caffeine can limit the damage to your brain after a stroke, 
even though it may not lower your risk of having a stroke in the first place. 
Other possible benefits include lowering your risk of diabetes, improving 
insulin sensitivity in postmenopausal women and decreasing dementia rates in 
older adults who had been consuming one to six drinks per week.  And lots of 
studies point to moderate alcohol consumption being one of the most heart 
healthy (and enjoyable) things you can do.

However, Groenbaek has a cautionary note: “You wouldn’t advise everyone to 
drink,” says Gronbaek. “…There’s absolutely no proof of a preventative and 
protective effect before age 45.” Of course, before age 45, we at the WSLA 
would like to point out that moderate consumption seems to help in other 
ways beyond a mere attitude adjustment. Also, younger women who have a 
higher risk of breast cancer should be careful as well as, of course, pregnant 
women. And everybody that isn’t 21 yet should just stay the heck away.

The study points out, however, that “higher than moderate” alcohol consump-
tion can cancel out any benefits the lighter amount may have.  And of course, 
excessive alcohol consumption can result in significant medical problems…as 
well as a lot of social and legal ones as well.

But it is kind of nice to know that the martini I have after my workout isn’t 
necessarily so bad after all. ]

Alcohol… The New Exercise Supplement?
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Though the 2008 Presidential Election is dominating the       
political world this year, ABL continues to monitor the legis-

lative landscape and advocating on behalf of retailers’ interests. Just 
as WSLA is working for you in Cheyenne, ABL is working for you 
Washington, D.C. While there has been a variety of legislation 
introduced in the 110th Congress, I would like to share with you a 
couple issues that are at the forefront for ABL members.

Ignition Interlocks
Ignition interlock devices test a person’s breath for the presence 
of alcohol. The driver must blow into the device before the car 
will start. If the driver’s BAC is above a predetermined level, 
presently .02 BAC in many cases, the vehicle cannot be started.  
Once the vehicle has been started, the interlock system requires 
periodic running retests the driver must blow while driving 
the vehicle to ensure the driver’s BAC does not rise above the 
predetermined level.

ABL is concerned about the push by some well-meaning but 
misguided interest groups calling for increased implementation 
of ignition interlock technology as part of a larger campaign 
leading to the universal implementation of ignition interlocks in 
all vehicles. If such a campaign was to meet with success, it would 
essentially mean the end of legal and responsible consumption of 
alcohol beverages prior to driving, regardless of whether that 
consumption takes place in on-premise establishments, sporting 
or catered events or private residences.  

ABL opposes the implementation of universal ignition interlock 
devices and opposes proposals in favor of their use beyond multiple 
offenders and those with excessively high BAC. ABL has contacted 
and is working with its industry colleagues, drunk driving tech-
nology companies and other safety advocates to promote reasonable 
and responsible legislation calling for the proper implementation 
of ignition interlocks as part of a comprehensive approach to 
fighting drunk driving and to oppose a march toward their 
universal application.  

Credit Card Fair Fee Act
On March 7, House Judiciary Committee Chairman John Conyers 
(D-MI) and Rep. Chris Cannon (R-UT) introduced the “Credit 
Card Fair Fee Act”, legislation that for the first time deals with the 
biggest credit card fee of all, the interchange fee, which grew to $36 
billion in 2006.  With a collective market share of approximately 
80 percent, Visa and MasterCard operate like price-fixing cartels, 
each one imposing oppressive credit card interchange fees and rules 

on merchants on a ‘take-it-or-leave-it’ basis. Credit card industry 
policies and practices make it practically impossible for merchants 
to know how much they are really paying in credit card fees or why.  
Along with the Merchants Payments Coalition, ABL is fighting to 
bring competition and fairness to retailers who accept credit cards 
and save them untold costs.

Alcohol Taxes
Alcohol beverage products rank among the highest taxed consumer 
items available today in the United States.  Though the hospitality 
industry has withstood tax increases, slowing economic growth of 
the past few years has compelled some lawmakers to seek alterna-
tive revenue sources in order to avoid general tax increases.  ABL 
has joined the American Beverage Institute, the Beer Institute, 
the Distilled Spirits Council, the National Beer Wholesalers 
Association and the Wine & Spirits Wholesalers of America to 
remind members of Congress that in the last several sessions, 
hundreds of legislators have co-sponsored bipartisan legislation to
reduce excise taxes on alcohol and now is the time to consider a 
reduction and dismiss any consideration of an increase. Specifically, 
ABL has urged members to support HR 2488, a bill that would 
amend the Internal Revenue Code of 1986 to reduce the rate of 
tax on distilled spirits to its pre-1985 level; and two bills (HR 1610 
and S 1995) that would rollback the FET on beer. ]

By	Harry	Wiles,	ABL	Executive	Director

American Beverage Licensees…
working for WSLA members in the nation’s capital

The Wyoming State Liquor Association would like to thank our Allied 
members for their support:
Gold members: 
Burns	Insurance	Agency	•	Future	Brands	•	R.J.	Reynolds
Young’s	Market	Company	of	Wyoming	–	Spirits

Silver Members:
Altria	Client	Services	•	Anheuser-Busch	•	Heartland	Payment	Systems	
North	Park	Transportation	•	Southern	Wines	/	Spirits	West

Wyoming State Liquor Association Officers and Board, 2007-2008
President:	Mike	Reid,	Casper		 Vice	President:	Trudy	McCraken,	Laramie
Secretary:	Hank	Pridgeon,	Wright	 Treasurer:	Dan	Hatanelas,	Cheyenne
Legislative	Chairman:	Pat	Sweeney,	Casper	
Executive	Director:	Mike	Moser,	Cheyenne
ABL	Board	of	Directors:	Peter	Cook,	Pat	Sweeney	and	Mike	Moser
WSLA	Board	of	Directors:
Bob	Gallagher,	Powell	 Jacque	Cook,	Jackson	
Patrick	Curtin,	Thermopolis		 Mike	Kraft,	Jackson
Hank	Pridgeon,	Wright	 Scott	Ostlund,	Gillette
Duane	Schaneman,	Torrington	 Gunter	Orband,	Douglas	
Pat	Sweeney,	Casper	 Van	Galloway,	Casper	
Bob	Woodward,	Riverton	 Trudy	McCraken,	Laramie	
Dan	Hatanelas,	Cheyenne	 J.J.	Moran,	Cheyenne	
Judd	Campbell,	Saratoga	 John	McDonald,	Rock	Springs	
John	Porter,	Evanston	 Peter	Cook,	Jackson	
Dana	Caswell,	Sheridan	 Cathy	Griffith,	Cheyenne
Production:	U	Creative	Group,	llc

The Wyoming State Liquor Association is managed by the Association and Advocacy 
Group, Inc., Mike Moser, President. For more information, feel free to call the 
WSLA/AAG offices at 307.634.6484. This publication, the WSLA Leader, is copy-
right 2008, unless otherwise noted, by the Wyoming State Liquor Association and 
any unauthorized republication is prohibited. Furthermore, any  opinions set forth 
in the WSLA Leader are strictly that…opinions…so if you disagree, feel free to 
contact the WSLA office or write your own darn newsletter!      Thanks, Mike

Harry Wiles, Executive Director of the 
American Beverage Licensees, the 

WSLA’s national affiliate



WYOMING STATE LIQUOR ASSOCIATION

ENDORSES BAR PROGRAM

Burns Insurance Agency   
1600 E 19th St   Cheyenne, WY 82001 

Phone: 800-360-2103  Fax: 307-634-7236 
Cathy Griffith: cathyg@burnsia.com 

Max Carré: maxc@burnsia.com    

We are pleased to announce Burns Insurance Agency offers an exclusive bar program 
through Penn-Star.  Penn-Star is a subsidiary of Penn-America and has an A.M. Best “A”  
rating. Coverage is available for Property, General Liability, Liquor Liability, Umbrella and 
Inland Marine. Our exclusive competitive rate is available to any member of the Wyoming 
State Liquor Association. We welcome the opportunity to work with WSLA and its    
members by providing superior service and a knowledgeable staff. Burns Insurance has been 
servicing the needs of Wyoming business since 1971.  Contact Cathy Griffith, CIC, AAI, 
CPSR, CPIA, CPIW or Max Carré today for a no obligation review of your insurance needs. 

Competitive Prices 

High Liability Limits 

New Business Accepted 

No “Prior Insurance” 
Requirement 

Assault & Battery          
Sub-Limit available  

Liquor Liability up to 
$500,000 

Employee Dishonesty 
$5,000 (crime coverage) 

Business Income & Extra 
Expense 

Stop Gap 

PROGRAM HIGHLIGHTS:

Accounts Receivable $25,000 

Property of Others $10,000 

Outdoor Property* $10,000 

Property in Transit $5,000 

Electronic Data $25,000 

Property Off Premises $25,000 

Fine Arts $25,000 

Valuable Papers $25,000 

Fire Department Service 
Charge $10,000 

Robbery & Safe Burglary 
$5,000 

Sewer & Drain Backup $10,000 

PROPERTY EXTENSION FORM:

EXCLUSIVE COVERAGE WITH BURNS INSURANCE AGENCY

OFFERED IN CONJUNCTION WITH
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How old do you have to be to enter into a dispensing room?

Let’s first answer the question what is a dispensing room? A dis-
pensing room is the “ROOM” that a licensed retailer has asked the 
city council or board of county commissioners, through the licens-
ing process, to license. This is the room that alcoholic liquors and 
malt beverages may be sold. It may be an on-premise, bar/lounge, 
or an off-premise, package store. W.S. 12-5-203 requires that a 
person must be eighteen (18) years of age to enter or remain in 
a licensed dispensing room. Most municipalities have adopted a 
twenty-one (21) ordinance that requires a person to be twenty-
one (21) years of age to enter or remain in a licensed dispensing 
room. Be sure to check with your local authorities. There are some 
exceptions:
 • If a minor is accompanied by a parent or guardian in an 
  off-premise (package) establishment
 • If the local licensing authority (city council/board of county 
  commissioners) passes an ordinance/resolution allowing minors 
  to be in a licensed dispensing room with a parent or guardian if 
  the room is used for dining or a waiting area and only till 10:00p.m.
 • If the licensed room is closed, a person under the age of 
  eighteen (18) may be permitted in the course of their 
  employment such as a stocker or janitor.

What is the “CASH LAW” for malt beverages and how does it work?

W.S. 12-5-402 states: No sale or delivery of malt beverages shall 
be made by a wholesaler to any licensee except for payment in full 
made at the time of or prior to delivery, and a licensee shall not 
accept or receive delivery of malt beverages except when payment 
is made at or prior to delivery.

This law is very easy to understand. A licensed malt beverage 
wholesaler can not deliver malt beverage products unless they are 
paid for at the time of delivery or prior to delivery.  It is a violation 
of law for them to grant credit even for a very small period of time.  
It is also a violation for the retailer to accept a delivery for malt 
beverage products if it has not been paid for.  So don’t tell the beer 
guy to stop by on Monday for a check if he makes a delivery on 
Saturday because you will both be in violation of the law.

Why do I have to post my liquor license and sales tax license?

The simple answer is it is required by law. W.S. 12-4-702 requires 
that a licensee display their liquor license in a conspicuous place 
in the licensed room.  Title 39, the Wyoming tax code, under 
W.S. 39-15-106(c) requires that a sales tax license be posted in a 
conspicuous place at the place of business for which it is issued.  
Chapter 20, Section 8(n) of the Department of Revenue Rules and 
Regulations require that the liquor license and sales tax license be 
issued to the same person/entity.

Can a retailer accept tickets, trips, golf equipment or green fees, 
etc. from a brewery representative or a representative from a 
winery or distillery?

The answer is NO. The law prohibits brewery, distillery or winery 
representatives from furnishing, giving or lending money or other 
things of value to a retailer and it prohibits a retailer from accepting 
these things of value under W.S. 12-5-402.  

What are some of the common mistakes people make when 
filling out a liquor license application?

The most common mistake is on the “APPLICANT” line. Most 
people want their liquor license held under a corporation or limited 
liability company but they will put their personal name on the  
applicant line. The APPLICANT is the “Person” who will be 
holding the liquor license. “Person” is defined under W.S. 12-1-
101 as an individual, partnership, corporation, Limited Liability 
Company or any other association or entity public or private.  The 
name of the corporation or limited liability company that is filed 
with the Secretary of State must be on the APPLICANT line. 
There is plenty of room on lines 6 & 7 on the renewal or 16 and 
17 on the new/transfer application for their name.

Dispensing room description is probably where we also find many 
mistakes. Q-1(a) on the application forms asks for a description of 
the dispensing room and where it is located within the building.  
We simply want something like, a 25’ X 35’ room in north half of 
bldg. This gives us the room’s dimensions and where it is located 
within the building.  Most people give us way too much informa-
tion including room decorations and colors.  We also never want to 
see the word “AREA”, as this indicates an area within the room and 
not the whole room. 

Types of Liquor Licenses and Permits Licenses/Permits Issued 
by: Local Licensing Authorities Annual Licenses/Permits: 
Retail License: Fee: $300-$1,500. Allows sale of alcoholic 
liquor and malt beverages for consumption on premise, off 
premise, or both. Licenses available are based upon a population 
formula. W.S. 12-4-201 

Bar and Grill License: Fee: $1,500-$10,500. Allows service 
bar dispensing of alcoholic liquor and malt beverages to patrons 
seated in dining areas and the operation of a bar or lounge in full 
service restaurants. Alcohol sales can not exceed 40% of gross sales. 
W.S. 12-4-413 

Restaurant License: Fee: $500-$3,000. Allows service bar 
dispensing of alcoholic liquor and malt beverages to patrons 
seated in dining areas of full service restaurants. Alcohol sales 
can not exceed 40% of gross sales. W.S. 12-4-407 

Resort License: Fee: $500-$3,000. Allows sales of alcoholic 
liquor and malt beverages for on premise consumption within 
the contiguous boundaries of a resort. Resort complex must have 
an actual building value of $1 million, at least a 100 seat conven-
tion facility, a full service restaurant and a minimum of 100 hotel 
rooms. W.S. 12-4-401 

Frequently Asked Questions (FAQ)
From Tom Montoya, Chief of Enforcement, 
Wyoming Department of Revenue Liquor Division

Tom Montoya, Chief of Enforcement, 
Wyoming Department of Revenue 
Liquor Division



[	13	]

[wsla leader]

Limited (Club) License: Fee: $100-$1,500. Allows clubs such as 
veterans, fraternal organizations, golf or social clubs to sell alcoholic 
liquor and malt beverages for on premise consumption to members 
and their accompanied guests. W.S. 12-4-301 

County Retail Malt Beverage Permit: Fee: $100-$1,500. Allows 
sales of malt beverages for on or off premise consumption. Permits 
may be issued only for locations 5 miles or greater beyond the 
limits of an incorporated city or town. W.S. 12-4-201(b) 

Malt Beverage Permit - University of Wyoming: Fee: $100. 
Allows the UW board of trustees to receive a permit to sell malt 
beverages. Only malt beverages drawn from kegs are allowed. Sales 
must take place at the student union on the UW campus. W.S. 
12-4-501 

Special Malt Beverage Permit: Fee: $1,500. Allows any 
responsible person or organization to sell malt beverages at 
public auditoriums, civic centers or events centers. W.S. 12-4-504 

Malt Beverage Permit - State Fair: Fee: $100. Allows the direc-
tor of the department of agriculture to receive a permit to sell malt 
beverages on state fairgrounds during the state fair. W.S. 12-4-505 

Micobrewery Permit: Fee: $300-$500. Allows brewing of malt 
beverages for sale on and off premise. Off premise sales are not 
to exceed 2,000 oz. per sale. The microbrewery must produce a 
minimum of 100 barrels (3,100 gallons) of beer annually for 
renewed licensure. On premise sale of other malt beverages may 
be authorized. Marketing product to wholesalers requires State 
authorization. W.S. 12-4-412(a)(i) 

Winery Permit: Fee: $300-$500. Allows fermenting of juices into 
wines for sale on and off premise. Off premise sales are limited to 

2,028 oz. per sale. The winery may ship its manufactured wins 
directly to consumers, over the age of 21, not to exceed 18 liters 
per household per year. The winery may ship its manufactured 
wine which is not listed with the Wyoming Liquor Division to any 
Wyoming retail establishment which holds a liquor license in this 
state. On premise sale of other wines may be authorized. 
W.S. 12-4-412(a)(ii) 

Satellite Winery Permit: Fee not to exceed $100. Allows Winery 
Permit holder to sell its manufactured wine at up to three satellite 
locations within Wyoming. W.S.12-4-412(d) 

*(Microbrewery and Winery Permits may be combined or held 
with Retail, Bar and Grill, Restaurant or Resort Licenses.) 

24 Hour Permits: 
Catering Permit: Fee: $10-$100. Allows a RETAIL licensee to sell 
alcoholic liquor and malt beverages for on premise consumption at 
another location. Issuance is limited to no more than 12 times per 
calendar year in any one location. W.S. 12-4-502(b) 

Twenty Four Hour Malt Beverage Permit: Fee: $10-$100. Allows 
a responsible individual or organization to sell malt beverages at 
a picnic, fair, rodeo, special holiday or similar public gathering. 
Issuance is limited to no more than 12 times per calendar year per 
individual or organization at any one location. W.S. 12-4-502(a) 

Additional Dispensing Room (24 hour period only): Fee: 
$10-$100. Allows licensees to sell alcoholic or malt beverages 
in one (1) additional dispensing room in the same building 
designated by the original license. Limited to no more than 6 
times per licensee per any 1 year period. W.S. 12-5-201(c ) ]

Bringing Fine Spirits & Wines 
to the World since 1870

Your friends at Brown-Forman encourage you to drink responsibly.

www.brown-forman.com

©2008 Brown-Forman Beverages, Louisville, KY
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This is an alcohol information and knowledge quiz on beer, wine, 
and distilled spirits. Topics include health, designated driving, 

fetal alcohol syndrome (FAS), and drunk driving. It is fun and infor-
mative. Test your knowledge! The answers follow… so have a contest 
with your friends and whoever scores the highest gets a free beer from       
everybody else!  And no cheating…we’re watching you!

This exam is courtesy of Professor David Hanson PhD. who has an 
excellent website with all sorts of alcohol related information and yes, 
some trivia too.  I encourage you to check out Professor Hanson’s 
website if you want more information on these or any other topics.  
His website is: www2.potsdam.edu/hansondj/index.html

1. True or False - Compared to a bottle of beer, a glass of white 
wine is a good choice for someone who wants a light drink with 
less alcohol.

2. True or False - Drinking red wine in moderation has health 
benefits.

3. True or False - Drinking black coffee is a good way to “sober up.”

4. True or False - The minimum drinking age is now 21 throughout 
the United States.

5. True or False - The early Church opposed the use of alcohol.

6. True or False - Distillation was developed during the Middle Ages.

7. True or False - The Puritans loaded more beer than water onto the 
Mayflower before they sailed for the New World.

8. True or False - A brewery was one of Harvard’s first construction 
projects.

9. True or False - George Washington, was a teetotaler (that is, 
an abstainer).

10. True or False - The Women’s Christian Temperance Union 
(WCTU) still exists.

11. True or False - Switching between beer, wine and spirits will 
lead to intoxication more quickly than sticking to one form of 
alcohol beverage.

12. True or False - The moderate consumption of alcohol does not 
appear to contribute to weight gain.

13. True or False - High protein foods such as peanuts and cheese 
slow the absorption of alcohol into the body.

14. True or False - The more educated people are in the US, the more 
likely they are to drink alcohol beverages.

15. True or False - Binge drinking is an epidemic problem on college 
campuses.

16. True or False - “Cocktails for Hitler” were Black Russians, a 
drink developed in Russia during World War II, while Russia was 
fighting Germany.

17. True or False - White wine can be produced from red grapes.

18. True or False - Moderate drinking may help prevent Alzheimer’s 
disease.

19. True or False - Even low levels of drinking appears to cause Fetal 
Alcohol Syndrome.

20. True or False - Most drivers who have had something to drink have 
low blood alcohol content (BAC) and few are ever involved in fatal crashes.

21. True or False - A good general guideline for most people is to 
limit consumption of alcohol beverages to one drink (beer, wine, or 
spirits) per hour.

22. True or False - We now have a 40-to-1 greater chance of being 
struck by a sober driver than by a drunk driver.

23. True or False - Limiting advertising is a good way to reduce 
drinking problems.

24. True or False - Although smaller, a glass of dinner wine contains 
more alcohol than a can of beer.

25. True or False - And now for the most important questions of all: 
should you choose not to drive if you, or anyone else, thinks you might 
have had too much to drink? And should you stop others?

Answers to the Bar Exam… no peeking until you’re done!

1. FALSE! A typical glass of red or white wine, bottle of beer, or 
drink of spirits (rum, whiskey, tequila, etc.) each contains almost 
identical amounts of pure alcohol.

2. TRUE! Moderate consumption of red wine, white wine, beer, and/
or spirits is associated with greater health and longevity than is either 
abstaining or drinking heavily.

3. FALSE! Unfortunately, only time will help a person sober 
up. On average, the body needs about one hour to “burn off ” any 
typical drink. Therefore, drinking at that rate can generally prevent 
the problem from occurring.

4. FALSE! Drinking by those under 21 is commonly legal in 
their parents’ home under their supervision, for health purposes, 
for religious reasons, and under other specified circumstances. 
Additionally, in 19 states, alcohol consumption by those under 
21 is not specifically illegal.

5. FALSE! The Church declared alcohol to be an inherently good gift 
of God to be used and enjoyed. Jesus himself drank and approved of its 
moderate consumption.

6. TRUE! And the resulting alcohol was called aqua vitae or 
“water of life.”

7. TRUE! The Puritans, including their children, enjoyed beer, wine, 
and liquor in moderation; it was a rare Puritan who did not.

8. TRUE! Harvard wanted to ensure a steady supply of alcohol to 
serve in the student dining halls.

9. FALSE! Not only did George Washington drink, but he, along 
with Thomas Jefferson and Benjamin Franklin, enjoyed brewing and 
distilling their own alcohol beverages. And he insisted that his troops 
receive a daily ration of beverage alcohol.

10. TRUE! It is a nation-wide organization of 25,000 members 
and actively attempts to influence public policy by cooperating with 
many other prohibitionist and neo-prohibitionist organizations. For 
example, it is currently active in efforts to ban all ads for alcohol 
beverages from TV.

11. FALSE! The level of blood alcohol content (BAC) is what 
determines sobriety or intoxication. Remember that standard drinks 
of beer wine and spirits contain equivalent amounts of alcohol.

12. TRUE! According to recent, carefully conducted scientific 
medical research, moderate consumption of alcohol does not 
contribute to weight gain.

Bar Exam
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13. TRUE! Eating, especially eating high protein foods, and carefully 
pacing the consumption of drinks, can prevent intoxication.

14. TRUE! The more educated people are, the more likely they are 
to drink.

15. FALSE! Binge drinking is clinically and commonly viewed as a 
period of extended intoxication lasting at least several days during 
which time the binger drops out of usual life activities. Almost no 
college students engage in such bingeing behavior. However, a number 
sometimes consume at least four drinks in a day (or at least five 
for men). Although many of these young people may never even 
become intoxicated, they are branded as binge drinkers by some 
researchers. This practice deceptively inflates the number of apparent 
binge drinkers.

16. FALSE! During World War II, American distillers shifted 
production to industrial alcohol for making gunpowder and other 
essential products needed for the war effort; instead of beverages, 
they were producing “cocktails for Hitler.”

17. TRUE! The juice of red grapes is clear (“white”). Red wine is 
made by keeping the juice in contact with the red skins. Otherwise 
the resulting wine is white.

18. TRUE! A recent French study found moderate drinkers to have 
a 75% lower risk for Alzheimer’s disease and an 80% lower risk for 
senile dementia.

19. FALSE! Although rare, Fetal Alcohol Syndrome is almost 
always found among alcoholic women who drink heavily throughout 
pregnancy, very often in combination with illegal drugs, smoking, 

and poor eating habits. Nevertheless, in order to be extra safe, pregnant 
women might wish to limit consumption or even to abstain from 
alcohol during their pregnancy.

20. TRUE! That’s why lowering the legal BAC to .08 would be 
inefficient; the problem isn’t caused by these drivers but by those 
with very high BACs. The founder of Mothers Against Drunk 
Driving argues that we should go after the dangerous drivers and 
not waste time and money going after those with little probability 
of causing accidents.

21. TRUE! Consuming no more than one drink per hour tends to 
maintain a low blood alcohol content level. Eating food and snacks 
(especially those high in protein) is also a good idea.

22. TRUE! And our streets and highways are getting safer and safer as 
fewer and fewer people are driving while intoxicated. That’s something 
we can all be proud of!

23. FALSE! There is absolutely no good scientific evidence that 
limiting advertising has any effect whatsoever on alcohol abuse. 
While the policy lacks scientific support, it does enjoy widespread 
political support.

24. FALSE! The typical bottle of beer, glass of wine, and spirits 
drink has about the same amount of alcohol. To a breathalyser, 
they are the same.

25. TRUE! Protect others and yourself by never driving if you think, 
or anyone else thinks, that you might have had too much to drink. It’s 
always best to use a designated driver.



P.	O.	Box	18�4	
Cheyenne,	Wyoming	82003-18�4

Presorted
Standard

U.S. Postage
PAID

Cheyenne, WY
Permit No. 104


